2nd Annual

A One-Day, Financial Services-Led Conference & Networking Event, Central London, 27th September 2022

www.financedigitalconference.com

Customer-Centric, Streamlined & Agile Digital
Transformation & Innovation In Financial Services

Increase Connectivity Through Open Banking • AI Application, Value & Beneﬁts • Practical & Eﬀective Data Strategies • Evolving Customer Trends, Expectations &
Streamlined Journeys • Cultural Transformation • ESG & Sustainability • Digital Payments, App Design & Usability
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Capitalise On Customer Trends & AI & Maximise Digital ROI For Value-Adding Digital Strategies
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• 3 Interactive Panel Discussions
• Dedicated Networking Breaks
• 3 Peer-To-Peer Discussions:
A. FinTech Collaboration
B. Future Of Work & Challenger
Banks
C. Digital Inclusion
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Aﬀordable
Day

Showcase Open Banking & Digital
Finance Success: Explore the beneﬁts and

unlimited opportunities of open banking and digital
ﬁnance for streamlined and seamless customer journeys

Winning AI Application, Value &
Beneﬁts: Enhance customer experiences and create

eﬃcient internal processes for future-driven beneﬁts

Data & Digital Payment Strategies: Unlock
the potential of data and streamline payment processes
to drive customer experiences and engagement
compliantly and eﬃciently in Financial Services
Customer Trends, Expectations &
Seamless Journeys: Deliver value-adding,

personalised and eﬃcient digital customer journeys
based on ever-changing customer trends and
expectations

Company Culture Transformation In A
Digital-First World: Bring digital transformation

to the forefront of your culture strategies and seamlessly
embed into your company’s mission and values

Sustainability, ESG & Climate: Demonstrate
your commitment to ESG, climate and sustainability,
prove impact and evidence going beyond greenwashing

Digital App Design & Usability: Create
seamless customer journeys through an exclusive case
study of how apps can simplify user experience to drive
engagement to your digital oﬀerings
Build Financial Capability & Bridge The
Digital Divide: Explore real-life digital applications

which enhance colleague and consumer experiences in a
digital-ﬁrst world

www.ﬁnancedigitalconference.com
info@ﬁnancedigitalconference.com
+44 (0) 20 3479 2299

Organised By:

24

Digital, Product, Transformation & Customer Experience Professionals Across Financial Services Share Successful Digital Transformation Which Create Seamless Customer
Journeys, Improve Process Efficiency, Transform Company Culture, Maximise Data Usage & Open Banking & To Keep Ahead Of The Digital Curve

Morning Chair’s Opening Remarks
Ger Fleming
Manager – Digital Transformation
Programme

Oakbrook Finance

permanent tsb

CompareTheMarket
.com

Showcase The Beneﬁts & New Opportunities Open
Banking Allows To Capitalise On Growing Trends &
Create Seamless Digital Customer Journeys

• Explore practical examples of how open banking provides new and innovative
consumer solutions to demonstrate the value of open banking to maximise
its potential to all consumer bases
• Dig deeper into the growing consumer trends for open banking – who
engages with it and what trends will continue to grow?
• Examine the latest expectations of banks and ﬁnancial services in order to
deliver seamless and streamlined customer experiences through the
transition to open ﬁnance
• How can you measure the success of open banking to illustrate its beneﬁt for
time and investment and secure buy-in?
Matthew Whetton
Chief Technology Oﬃcer

Oakbrook Finance

• Determine the true value of AI to decrease operating costs and drive
customer engagement by applying AI and automation for both customers
and colleagues
• Examine how AI is driving product preference from customers to evaluate
how to maximise automation to improve personalisation and
recommendations
• How can you quantify and measure the value of AI to win buy-in and
overcome sceptics?
• Tactically embed AI into your FS strategies to maximise return on time and
investment for real results

Atom Bank

Anuradha Deshpande
Head of Product Support

GoCardless

An Exclusive Insight Into The Real-Life
Applications Of AI To Enhance Value &
Maximise Client Experiences

CASE
STUDY

BNY Mellon built a product that uses AI to predict failing trades, thus allowing
clients to get ahead of a trade before it actually fails. Discover insights on how
AI can be utilised to create new value-adding products by leveraging existing
data in your domain to enhance value for clients.
Javier Vicente
Lead Data Scientist

Uncover The True Value Of AI & Examine
Real-Life Applications To Enhance Customer Q&A
& Colleagues’ Digital Experiences For
Future-Driven Tech Beneﬁts

Richard Thomas
Head of Architecture

BNY MELLON – USE OF AI

BNY Mellon
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09.30

Bank of Valletta

10.00

10.20

Bonus Session; Reserved For Exclusive Conference Partner

10.50

Morning Refreshment Break With Informal Networking

DATA STRATEGIES
11.20

Collect, Capture & Leverage Data To Compliantly &
Eﬃciently Drive Customer Experiences &
Engagement In Financial Services

• Unlock meaningful insights from data measurement and translate them into
actionable concepts which streamline transformation and support digital change
• How can you make the most of data and analytics whilst remaining compliant
amidst growing new regulations?
• From personalised banking to targeted marketing: capitalise on the most eﬀective
data uses to create seamless customer journeys
• When public concerns around data collection are higher than ever, how do you
draw the line between the useful and intrusive and demonstrate the value and
beneﬁts to consumers?
Elizabetta Camilleri
Non-Executive Director

Bank of Valletta

Keep Up With Constantly Changing
Consumer Trends & Expectations To Create Q&A
Value-Adding, Seamless, Personal & Eﬃcient
Customer Journeys Which Boost Engagement
& Drive Loyalty

• Digital is on customers’ minds more than ever, so how can you identify the
types of digital ﬁnance they are expecting in your digital oﬀering?
• Maximise strategies to navigate data security requirements to oﬀer
hassle-free customer journeys while remaining compliant and building
critical consumer trust
• Take the next step! From personalisation to online interactivity, discover new
and innovative methods to create ﬁrst-class customer journeys in ﬁnancial
services today
• How can you power engagement and make sure that your Financial Services
customer service is value-adding?

Elizabetta Camilleri
Non-Executive Director
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AI & AUTOMATION – APPLICATION, VALUE
& BENEFITS

11.40

Maaike Van den Branden
Associate Director, Data, Insights &
Analytics

OPEN BANKING & DIGITAL FINANCE
09.10

CUSTOMER INSIGHTS, EXPECTATIONS &
JOURNEYS

Matthew Whetton
Chief Technology Oﬃcer
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Registration, Informal Networking & GIC Welcome
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08.30

Gillian Forrest
Director, Enterprise Programmes

Barclays UK

Daniel Thomson
Head of Customer Propositions

Lloyds Banking Group
Rachel Harris
Director, Digital Channels

Standard Chartered
Bank
Simone Vincent
Head of Email Marketing

Fidelity International
Brian Stewart
Global Head of Customer Insight,
Digital Experience & Analytics

AXA Investment
Managers

Becci Greenﬁeld
User Experience Design Manager

Coventry Building
Society

Open Banking & Digital Finance • AI & Automation – Application, Value & Benefits • Data Strategies • Customer Insights, Expectations & Journeys • Cultural Transformation • Sustainability, ESG & Climate
• Digital Transformation & Innovation • Digital Payments: Challenges & Trends • Build Financial Capability & Bridge The Digital Divide • Digital & App Design & Usability
• When consumer journeys are going at diﬀerent speeds, explore how to satisfy all
consumer bases to retain customer engagement and loyalty across the board
• How can digital technologies be harnessed to encourage customers, address
their ﬁnancial wellbeing, and build their ﬁnancial literacy and capability?

CULTURAL TRANSFORMATION
12.10

Bring Digital Transformation To The Forefront Of
Your Strategies & Company Culture & Seamlessly
Embed This Into The Heart Of Your Company’s
Mission & Values

• Overcome lingering hesitancies to move to digital to stay ahead of the
industry curve and rising customer expectations
• How can you engage and support your team with rapid internal changes to
maximise investment in digital solutions?
• Ensure your organisation continuously explores the latest innovative digital
tools and channels to drive forward continuous transformation
• Benchmark success and explore lessons learned to add long-term value

Ulas Kishore
Senior Manager – Digital Customer
Strategy

Lloyds Banking Group
14.30

Standard Chartered
Bank

Nationwide Building
Society

14.50

Lunch & Informal Networking For Delegates, Speakers &
Partners

13.30

Afternoon Co-Chairs’ Opening Remarks

NatWest Group

HSBC

Bonus Session; Reserved For Exclusive Conference Partner
Afternoon Refreshment Break With Informal Networking

Make Digital Transformation More Sustainable By
Leveraging Results & Greenwashing Fears To
Centre ESG & Climate Concerns In Your Strategies
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Set-Up, Set-Backs & Success: Examine Robust &
Pioneering Strategies To Drive Your Digital
Transformation & Innovation Journeys Forward

• From Google Pay to QR codes, the next innovations set to disrupt
ﬁnancial services will always be around the corner… keep up with
the latest consumer expectations around payments to add real value
to their digital experiences
• Identify the consumer trends in both physical and digital payment
methods to determine worthwhile investments for future growth
• What is the future of payments? Will all consumers move to digital,
and how can you ensure you continue to engage those who still
demand physical methods of payment?

BUILD FINANCIAL CAPABILITY & BRIDGE
THE DIGITAL DIVIDE
16.30

ﬁrst direct

AGILE
17.20

Tide Platform Limited

From Internal Culture To Consumer
Divisions: Explore Real-Life Digital
Q&A
Applications Which Enhance Colleague &
Consumer Experiences In A Digital-First World

• Tackling generational diﬀerences! How can you make sure that those who aren’t
demanding digital ﬁnance don’t fall behind and still feel supported by the services
you provide?
• How can you digitise customer journeys and applications to make them
increasingly accessible but still taking your most vulnerable customers into
consideration?

Transforming QA For The Agile Teams

CASE
STUDY

Kumar Ashok
QA Automation Lead

EL

Bonus Session; Reserved For Exclusive Conference Partner

Streamline Your Payment Processes By Uncovering
The Next Digital Payment Challenges & Trends Set
To Disrupt Financial Services

Harness Innovative Technologies & Transform
Culture Through App Designs Which Boost Client
Engagement & Business Performance

• Discover digital and app designs which are truly driven by customer insight and
prioritise simplicity for user-friendly journeys
• From customer engagement to ﬁnancial incentives and system eﬃciencies, what
benchmarks can you use to track success and measure performance for boosted ROI?
• Examine the clarity and guidance needed during cultural change to deliver quick and
agile digital transformation within Financial Services
Esin Over
Head of Digital Banking
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• COP26 insights! Customers are even more conscious of their purchasing
choices today, so how can you prove the green and climate transformation
credentials to satisfy consumer expectations today?
• Explore practical insights to embed green ﬁnance and ESG into your
strategies and how to accurately measure your carbon footprint to
demonstrate your true impact and evidence going beyond greenwashing
• Take inspiration outside of ﬁnancial services and harness techniques to
maximise environmentally-sustainable results

CHALLENGES & TRENDS

SUSTAINABILITY, ESG & CLIMATE

14.30

DIGITAL & APP DESIGN & USABILITY

15.40

16.10

Nutmeg

17.00

DIGITAL PAYMENTS

Vanquis Bank

DIGITAL TRANSFORMATION &
INNOVATION

HSBC

15.10

Sol Enenmoh
Head of Digital Transformation

14.00

Kat Mann
Savings & Investment Specialist

Humanisation Of Wholesale Digital Banking & Transformation
EJ Achtner
Global Head of Wholesale Digital
Transformation

RS
AI S
H K
-C AR
CO EM
R

12.30

13.40

Lending Standard
Bank

Rowena Everson
Head Digital Channels & Data
Analytics

Geraldine Maringo
Chief Product Owner

Tracy Watkinson
Chief Operating Oﬃcer, Finance

Anna Roughley
Head of Insight & Engagement

Digital Transformation & Innovation

Ragini Khadka
Sr. QA Engineer

Tide Platform Limited

17.40

Afternoon Co-Chairs’ Closing Remarks & Oﬃcial Close Of Conference

REGISTRATION FORM

4 Easy Ways To Register

Brochure Code:

DIGITAL

A One-Day, Financial Services-Led Conference & Networking Event,
Central London, 27th September 2022

Online @ www.ﬁnancedigitalconference.com

TRANSFORMATION &
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Phone +44 (0) 20 3479 2299

ATTENDEE DETAILS: Please complete in capitals. Photocopy for multiple bookings.

Post this booking form to Global Insight Conferences, 5 - 11
Lavington Street, London, SE1 0NZ

Forename (Mr/Ms/Mrs/Miss/Dr)

How did you hear about the conference?

Email bookings@ﬁnancedigitalconference.com

Surname

(Brochure code, email, advert etc)

Job Title

Accounts Department:

Company Name

Contact Name

Tel

Tel

Email

Head of Department Contact Name

Fax

Head of Department Email

Address

Booking Contact Name

Price

Standard Price

£599 +VAT

Inhouse/Brand
Agency/Supplier/All
Other Companies

£999 +VAT

Exhibition Stand & 2
Delegate Places

£3,999 +VAT

Group Discounts
4 For 3

£1,797 +VAT

PAYMENT OPTIONS: Please choose one of the payment options below:

1
Save
£599

4
For
3

Can You Help Financial Services
Professionals Boost Their Digital
Transformation & Innovation To Improve
Customer Experience & Deliver Seamless
Journeys?
S
S

OLD
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2 DIGITAL
9
1
10
TRANSFORMATION &
INNOVATION 27.09.2022
FINANCIAL SERVICES
www.financedigitalconference.com

For more information on how
to get involved, please call
+44 (0)20 3479 2299 or email

partner@ﬁnancedigitalconference.com

Book An Exhibition Stand &
2 Delegate Passes Before
28th April For Only £2,999

Save £1,000
Organised By:

Booking Contact Email

Country

*

Programme Alterations: Conferences are organised many months in advance of the conference itself and
sometimes we may need to make substitutions, alterations or cancellations of the speakers and/or topics. Whilst we
make every eﬀort to ﬁnd a direct replacement if a speaker cancels, sometimes this is not always possible within the
timeframes we are given. Any substitutions or alterations will be regularly updated on the conference website.

OLD

Email

Booking Contact Tel
Postcode

• Speaker notes will be available to download one week after the conference, subject to speaker
disclosure.
• Please note VAT will be charged at 20% and all registrations are subject to a 4% booking fee.
• Only one discount can be used per registration.
Group Discounts: 4 delegates for the price of 3. Or send 3 and get your third place
half price! (This applies to inhouse practitioners only, not agencies and suppliers, and
cannot be used in conjunction with any other discounts, including earlybird oﬀers)

www.financedigitalconference.com

Credit Card/Debit Card
Visa

Mastercard

Maestro

AmEx

2

Bank Transfer
Bank transfer details will be provided in your invoice.

Card No.

(UK VAT is chargeable for all attending companies, regardless of country of origin.
All bank transfer charges must be carried by the company sending payment).

3

Exact name on card
Valid From

Enclosed

Please make cheques payable to Global Insight Conferences Ltd

Expiry Date

4

Security Code
Signature

Cheque
Invoice

PO Number:

Please include your PO Number if applicable, otherwise this may delay your booking.

Date

Card Billing Address (if different to above)

TERMS & CONDITIONS
Payment Procedure: Payment is due on submission of your booking please note that VAT will be charged at 20% and all registrations are subject to a 4% booking fee. All orders placed on our online booking pages, by email, on the brochure’s
booking form or over the telephone will all be followed up with an oﬃcial booking conﬁrmation email. All such orders are legally-binding and carry a 100% liability immediately after receipt of order. Full payment is a requirement of entry into the
event and you will be asked to guarantee your payment with a credit card to enter the conference rooms if you have not paid before the date of the conference. Should you fail to pay an invoice or do not attend the conference, you still remain
liable for the sums due. Global Insight Conferences Ltd reserves the right to decline any booking and make any alteration to the speaker panel, programme, date and venue. Global Insight Conferences accepts no liability for the content of
presentations or papers. UK VAT is still chargeable on foreign companies attending conferences in the UK and must be paid at the prevailing rate on UK events. All bank and transfer fees must be covered by the company attending the
conference. Please note that all calls are recorded for training and monitoring purposes. Cancellation Process: Cancellations received in writing on or after 40 working days before the conference date cannot be refunded and full payment is still
due, although a replacement delegate will always be welcome. This is due to the way in which we are charged by our suppliers as during this ﬁnal month, the costs have already been incurred by the organisers. Refunds will not be available for
postponements or cancellations or virtualisation and payment is still due and we reserve the right to make the event virtual or live depending on the circumstances at the time. Refunds will not be available for postponements, cancellations,
virtualisation or a change to a live conference from virtual and payment is still due. All bookings shall be automatically transferred and refunds cannot be given for such changes. Cancellations received in writing at least 40 working days before
the conference date will receive a full refund, minus an administration charge of £149 +VAT per ticket. If payment has not yet been made and cancellations are received in writing at least 40 working days before the conference date, the £149
+VAT per ticket administration charge is still due. By booking onto the conference, you warrant that you are authorised by your organisation to commit to the booking and pay all agreed costs. Global Insight Conferences Ltd cannot reimburse
any travel, accommodation or other expenses under any circumstances. Global Insight Conferences Ltd will assume no liability in the event that this conference is cancelled, rescheduled, virtualised or postponed due to a fortuitous event, Act of
God, unforeseen occurrence, a Force Majeure event, other major disruption or any other event that renders performance of this conference inadvisable, impracticable, illegal or impossible. For purposes of this clause a Force Majeure event shall
include, but shall not be limited to: civil disorder; pandemics, endemics, disaster; an Act of God; war or apparent act of war; government restrictions and/or regulations; terrorism or apparent act of terrorism; disturbance and/ riots; strike, ﬁre,
curtailment, suspension and/ or restriction on transportation facilities/means of transportation; or any other emergency. Global Insight Conferences Ltd reserves the right to alter the venue for the conference due to a Force Majeure event or
other major disruption or if Global Insight Conferences Ltd, deems it necessary to do so. If Global Insight Conferences Ltd postpones an event, the fee will be credited towards the rescheduled date or another conference and all outstanding
invoices must still be paid in full. If GIC cancels an event, the fee will be credited towards another industry-related event within the next 12 months. This credit will be available for up to 12 months from the original conference date. Refunds will
not be available for postponements or cancellations or virtualisation and payment is still due. If you wish to cancel a ticket on an event that has been postponed, the cancellation terms outlined above still stand, but in relation to the original date.
Please note all exhibitors, sponsors and event partners should refer to their signed contract for more information on their terms and conditions. Date & Venue: Central London, 27th September 2022. Please note that accommodation and
transport fees are not included in the registration fee. Global Insight Conferences Ltd cannot reimburse any travel, accommodation or other expenses under any circumstances. Special Dietary, Access Or Speciality Requirements: We make
every eﬀort to ensure that all delegates are able to participate fully, but please do let us know if you have any access, dietary (other than vegetarian) or any other particular requirements. Speaker & Programme Changes: Sometimes speakers
are unable to attend for personal or business reasons and whilst we make every eﬀort to ﬁnd a direct replacement, occasionally this is not possible within the timeframes we are given. GIC reserves the right to alter or modify the advertised
speakers and/or topics if necessary. Any substitutions or alterations will be regularly updated at www.ﬁnancedigitalconference.com. Data Protection: The delegate names, organisations and occasionally job titles will be shared with other
attendees of the event for the purpose of facilitating networking only. Should you not wish your information to be shared in this way, please email: database@globalinsightconferences.com or write to Data Protection Oﬃcer, Global Insight
Conferences, 5-11 Lavington Street, London, SE1 0NZ. When you register for the conference, GIC will provide you with information relating to your booking and other GIC related products or services via email, direct mail, fax or telephone. Should
you wish to discontinue this service at any time please write to the Marketing Director at the address above or please email database@globalinsightconferences.com. Admittance: We reserve the right to eject you without any prior notice or
refund if your behaviour is disruptive, oﬀensive, dangerous or illegal. Distribution of unauthorised materials and audio/visual recordings are not allowed without prior consent. GIC is not liable for damage to or loss of personal belongings at the
conference venue and accepts no liability for the content of the papers and presentations given. Please note that photographs, video and audio footage, which may include speakers and delegates, may be taken at the event and used in future
marketing material.

Group Discounts Available @ www.ﬁnancedigitalconference.com

